
Home is where the heart is.

August 21 - September 4
In Support Of The Cashiers Historical Society
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The year we went glamping...
The Cashiers Historical Society (CHS) is keen on education and maintaining the legacy of 
historic places. CHS has created a narrative of design since 1998, with 2021 being it’s 24th 
Cashiers Designer Showhouse (CDS) event, a tremendous feat for any fundraising event 
and testament to our donors, supporters and volunteers. With a recent real estate boom on 
the plateau, CHS is excited to embark on a unique event in 2021. Utilizing a vast network of 
partners, designers, and artisans, CHS aims to create a compelling conversation for future 
home buyers, new residents, and the community at large about responsible development 
and preservation. The historical society hopes to highlight what makes Cashiers a unique 
place - and how we can work to prepare it for future generations responsibly, turning the 
2021 CDS into a teaching tool.

With a spirit of community-mindedness, CHS will utilize a curated guild list of regional interior 
designers, artists, artisans, and craftsmen from Cashiers, Highlands, Sapphire, Toxaway, Sylva, 
and Brevard. Due to the massive demand for homes on the plateau, this year’s Cashiers 
Designer Showhouse event will focus on a concept that was a huge hit as part of the 
2020 showhouse- glamping. Scheduled from August 21 to September 4, this major annual 
fundraiser will be on the CHS campus, showcasing a grouping of different glamping tents 
in true Cashiers’ luxury and style. Plus, Atlanta Homes & Lifestyles Magazine will sponsor one 
Atlanta designer in their “Atlanta Glamping Tent.” Last year at Silver Run Reserve, Atlanta 
designer, Margaret Kirkland, showed how cool a glamping tent can be decorated and used 
as a great, fun, liveable space.  Margaret brought her “A” game so the bar is set pretty high. 
This years “Atlanta Glamping Tent” will be spectacular!

With construction timelines estimated as far out as two to three years for new homes, CHS 
has no doubt that recent land buyers, visitors, and residents will adore exploring glamping 
options for enjoying their properties during the wait. Within the glamping concept, CHS will 
also highlight local historical themes, preservation, conservation, and the process of working 
with designers intentionally- from a temporary glamping structure to building a new home. 
This entire process will be documented in showhouse literature for ticket holders to follow 
the undertaking from start to finish- highlighting the immense amount of work, creativity, 
planning, and talent interior designers offer their clients.



Who we are
Founded in 1996, The Cashiers Historical Society has grown to become one 
of the most successful preservation, civic, and interpretive organizations 
in Western North Carolina. We are dedicated to preserving the identity 
of Cashiers through recognition of its history in publications, awards, and 
projects.

Mission
Preserving the heritage of Cashiers Valley through education, stewardship, 
and advocacy.

An Invitation
The Cashiers Historical Society invites you to partner with us as a sponsor 
for the 2021 Cashiers Designer Showhouse (CDS), our signature fundraising 
event. CDS raises vital funds to support the Cashiers Historical Society’s 
mission and cultural programming. Our organization is a 501(c)(3) tax-exempt 
organization under tax ID number 11-3840349 and relies on public support to 
operate. 

This year, we will continue our treasured regional media partnership with 
Atlanta Homes & Lifestyles Magazine and begin a new local media 
partnership with Plateau Magazine. This allows us to offer sponsors 
opportunities to reach strategic and targeted markets. With a remarkable 
influx of new home and property owners on the plateau, our sponsors have 
the opportunity to reach a large demographic interested in:

 Real Estate - Regional event attendees interested in purchasing a new  
 home or land to build a new home on the plateau.

 Development - We believe that the current real estate boom creates a
 greater than normal opportunity for sponsors in the building industry to
 make their mark on potential customers, as many are in the designing
 phase of a prolonged construction wait.

 Outdoor Recreation - With so many new property owners waiting to   
 explore the plateau, this is an excellent avenue to reach current and  
 future outdoor enthusiasts.

 Tourism - From restaurants to hotels, building homes means having a  
 place to stay in the mean time.

 Stewardship - We know many of our sponsors care about preservation  
 and conservation thought leadership, now is the time to share!



Media Reach
CDS provides wide exposure through a variety of media outlets and marketing channels. 
Please use the table below as a basic guide of the types of advertising, public and 
community relations opportunities afforded by an event sponsorship. Donations and pledges 
received by June 4, 2021 will be listed in the CDS program inserted in the August issue of 
Atlanta Homes & Lifestyles Magazine. Commitments after that date and by July 1, 2021 will 
be listed in the CDS Special Section of Plateau Magazine, in our event program addendum, 
and on our website.

CDS PR and Marketing Package
* Sponsor inclusion per sponsorship agreement

CDS Programming The 2021 CDS team is eager to brainstorm 
ways we can add value to your 
sponsorships, with panel discussions and 
demonstrations. 

Printed Invitations Benefactor invitations (Approximately 1,100 
distributed)

Print Advertising Mention in official CDS advertisements
Online Advertising CHS Website and e-blast to 3,400+ CHS 

supporters
Editorial Coverage Media such as Crossroads Chronicle, HGTV, 

The Laurel, The Greenville News, Asheville 
Citizen-Times, Style Blueprint

Posters and Tickets Distributed locally and regionally

Event and Billboard Signage Marquee Board located at the CHS 
Entrance seen by approx. 4,000–5,000 visitors 
& innumerable passers-by

Attendee Takeaways Opening Night Party Bags and Vendor 
Showcase, a multi-vendor shopping 
experience during event

Social Media Coverage Postings to an audience of 4,600+ followers 
on Instagram and Facebook



Media Partner Reach
CDS provides wide exposure through a variety of media outlets and marketing channels. 
Please use the table below as a basic guide of the types of advertising, public and 
community relations opportunities afforded by an event sponsorship. Donations and pledges 
received by June 4, 2021 will be listed in the CDS program inserted in the August issue of 
Atlanta Homes & Lifestyles Magazine. Commitments after that date and by July 1, 2021 will 
be listed in the CDS Special Section of Plateau Magazine, in our event program addendum, 
and on our website.

Atlanta Homes & Lifestyles Magazine
CDS Program with Sponsor Listing Distributed to approximately 4,000 - 5,000 

visitors to the Cashiers Designer Showhouse.
Atlanta Homes & Lifestyles August Issue with 
CDS Program Insert Bound Inside

Distributed to households and retailers with 
a monthly readership of 100,000+. Median 
household income of $300,000 and a 
median household net worth of $1.6 million.

Social Media Coverage Postings to an audience of 125,000+ 
followers on Facebook and Instagram

AH&L December Editorial Spread Distributed to households and retailers with a 
monthly readership of 100,000+

Online Advertising Distributed to 90,000 on-line readers via 
e-blast

Plateau Magazine
Plateau Magazine August/September Issue 
with CDS Special Section Bound Inside

Distributed to households and retailers with 
a bi-monthly readership of 73,000+. Median 
household income of $267,000 and a 
median home value of $608,000.

Content-Based Advertising Coverage Brainstorm content-based advertising 
coverage with the Plateau Magazine team, 
including thought leadership articles.



Presenting Sponsors
$20,000 Cash Donation;
$50,000+ 
In-Kind Donation

Fair Market Value =
AHL - $3600
PM - $1390
ONPT - $1500
GAT - $350

Total FMV = $6840

Full Page, 4-color advertisement in August issue of Atlanta Homes 
& Lifestyles Magazine, normally $8,800 for a single issue.
Full Page, content-based advertisement in August/September 
Plateau Magazine, normally a 4 issue commitment at $1,490 ea.
CDS Programming panel discussions or demonstrations.
Logo printed on event tickets
Ten (10) Opening Night Party tickets + Ten (10) general admission 
tickets
Logo mentioned in CDS advertisements, the CDS event program,  
sponsor board, CHS website, e-blast, and social media

Legacy Sponsors
$10,000 Cash Donation;
$30,000 - $49,999 
In-Kind Donation

Fair Market Value =
AHL - $3600
ONPT - $900
GAT - $210

Total FMV = $4710

Full Page, 4-color advertisement in August issue of Atlanta Homes 
& Lifestyles Magazine, normally $8,800 for a single issue.
CDS Programming panel discussions or demonstrations.
Logo printed on event tickets
Six (6) Opening Night Party tickets + Six (6) general admission 
tickets
Logo mentioned in CDS advertisements, the CDS event program,  
sponsor board, CHS website, e-blast, and social media

Heritage Sponsors
$5,000 Cash Donation;
$15,000 - $29,999 
In-Kind Donation

Fair Market Value =
PM - $1390
ONPT - $600
GAT - $140

Total FMV = $2130

Full Page, content-based advertisement in August/September 
Plateau Magazine, normally a 4 issue commitment at $1,490 ea.
CDS Programming panel discussions or demonstrations.
Logo printed on event tickets
Four (4) Opening Night Party tickets + Four (4) general admission 
tickets
Logo mentioned in CDS advertisements, the CDS event program,  
sponsor board, CHS website, e-blast, and social media

Sponsorships
CDS is CHS’s largest annual fundraiser, helping with yearly programming, projects, initiatives, 
and grounds upkeep. In addition to cash donations, we have many needs for in-kind 
donations. CHS is a 501(c)(3) tax-exempt not-for-profit organization. The difference between 
your support level and fair market value is a charitable contribution that is fully tax-deductible. 
You may waive any or all of these benefits to increase your charitable contribution amount. 

We understand that targeted narratives are important ways for sponsors to reach our ticket 
holders. We will work with sponsors to brainstorm ways to amplify unique messaging within our 
content-based advertising, e-blasts, and social media posts. Thank you for making the history 
of Cashiers a giving priority!



Historic Sponsors
$2,500 Cash Donation;
$5,000 - $14,999 
In-Kind Donation

Fair Market Value =
PM - $850
ONPT - $300
GAT - $70

Total FMV = $1220

 Half Page, content-based advertisement in August/September 
Plateau Magazine, normally a 4 issue commitment at $950 ea.
Two (2) Opening Night Party tickets + Two (2) general admission 
tickets
Logo mentioned in CDS advertisements, the CDS event program,  
sponsor board, CHS website, e-blast, and social media

Cultural Sponsors
$1,000 Cash Donation;
Up to $4,999 
In-Kind Donation

Fair Market Value =
ONPT - $300
GAT - $70

Total FMV = $370

Two (2) Opening Night Party tickets + Two (2) general admission 
tickets
Logo mentioned in CDS advertisements, the CDS event program,  
sponsor board, CHS website, e-blast, and social media

In-Kind Sponsorships
The Cashiers Designer Showhouse is in need of the following items:

   Glamping structures 

   Items for Opening Night Party gift bags

   Other event-based needs including printing, building materials, 
   rentals, florals, event tenting, marketing services, etc.

The Cashiers Historical Society grounds are in need of the following:

As with any historical structures, there are many opportunities for repair and restoration.  
These include building materials and their installation and range from fairly minor repairs to 
larger scale projects. Let us amplify your gift by turning your in-kind donation into a 
content-based advertisement in Plateau Magazine, event demonstration, or lecture. Many 
attendees own buildings in need of repair, let us showcase your expertise or product!

Thank you for your consideration!
For more information on sponsorship opportunities, please contact the 2021 Showhouse 

Chairs, Kat Ford and Kirk Moore at cds@cashiershistoricalsociety.org.
www.cashiershistoricalsociety.org   |   828-743-7710   |   @cashiersdesignershowhouse


